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This article explains how forest-based industries can promote corporate responsibility. Pulp companies have crucial roles in global sustainable development because of their unique raw materials. The article uses the top 10 largest pulp and paper companies with headquarters in Japan, North America and the Nordic countries. The research used both qualitative and quantitative economic, environmental, and social metrics from the annual social and responsibility reports. The study showed that social responsibility is a key tool which can help paper companies achieve sustainable development. 
Arsić, S., Mihajlović, I., & Schulte, P. (2016, October). Significance of Corporate Social Responsibility and its most important dimensions. In 6th International Symposium on Environmental and Material Flow Management–EMFM 2016 (pp. 246-263).
This article explains the importance of companies engaging in corporate social responsibility. Corporate social responsibility (CSR) is the commitment by the company to give back to the society or natural environment. CSR has become a sustainability strategy for many companies as it improves the company’s public image and improves its reputation. CSR also shows that the company takes responsibility of its actions which might be damaging to the environment and/or having adverse effects to the neighboring community. According to the article, companies that engage in CSR are more profitable than those which do not.
International Paper should embrace CSR to attract and maintain its customers. Since the company uses pulp for its products, the best way to socially responsible is planting more trees. This will make it look more responsible and caring the environment. 
Kanten, I. K., & Darma, G. S. (2017). Consumer behaviour, marketing strategy, customer satisfaction, and business performance. Jurnal Manajemen Bisnis, 14(2), 143-165.
This research examines the influence of consumer behavior on marketing strategy and customer satisfaction. It also explored the influence of customer satisfaction on business performance. Data was collected through questionnaires. A total of 171 respondents were used. Purposive and accidental sampling were used. The results of the study showed that consumer behavior had a positive and significant impact on marketing strategy and consumer satisfaction. Also, marketing strategy had a positive significant impact on customer satisfaction. 
This research is relevant to International Paper Company that manufactures paper products. The company is looking for consumer feedback to know its hits and misses. A company that listens to its customers is bound to be successful because it is able to know its strengths and weaknesses and make the necessary adjustments. 
